
BACHELOR IN MULTI MEDIA AND MASS COMMUNICATION (HONOURS) 

1st SEMESTER 

DISCIPLINE SPECIFIC COURSE-1 (CORE – 1) 

MCH120C1: COMMUNICATION, MEDIA AND SOCIETY   
CREDITS: THEORY: 4; TUTORIALS: 2 

MAXIMUM MARKS: THEORY: 60; TUTORIALS: 30  

MINUMUM MARKS:  THEORY: 24; TUTORIALS: 12 

Objectives/Expected Learning Objectives: 

 To help students in understanding basic and advanced communication theories/models, for application in framing 

effective messages for various media audience.  
 

THEORY (4 CREDITS: 60 HOURS)  
 

Unit I Introduction to Communication (15 HOURS) 

 Definition and Processes 

 Forms of Communication (verbal, non-verbal) 

 Levels of Communication (interpersonal, intrapersonal, group, public, mass com) 

 Communication as Subversion (silence, satire, subterfuge) 
 

Unit II Determinants and Shifting Paradigms (15 HOURS) 

 Culture and Communication 

 Semiotics and Communication 

 Ideology and Communication 

 Digital Communication ( SMS, E mail, Facebook, Whats App) 
 

Unit III Mass Media and Mass Communication (15 HOURS) 

 Normative Theories and the Public Sphere 

 Affect and Effect ( Agenda Setting, Limited effect, Cultivation, Spiral of Silence) 

 Encoding and Decoding 

 Effective Communication (noise, codes, culture, technology) 
 

Unit IV Uses and Gratification: Four Models (15 HOURS) 

 Publicity Model 

 Ritual Model 

 Convergence Model 

 Reception Model 
 

TUTORIALS (2 CREDITS: 30 HOURS) MAXIMUM MARKS: 30 MINUMUM MARKS 12 
 

TUTORIALS: Based on Theory Course 
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